3QO     EFFICIENT MARKETING FOR AGRICULTURE
SUMMARY
1.  The public generally looks to the government as a means of promoting improvement in marketing. The greatest service of the government in response to public confidence is to act as an unbiased umpire of competition among middlemen supported by adequate, impartial facts and the effective enforcement of decisions.
2.  The government owes to its constituency assistance in the things related to marketing which individuals cannot do alone or by voluntary organization. These things may be classified as having to do with (i) maintenance of equality of opportunity;   (2) securing by investigation or experimentation full facts about marketing;   (3) establishment of minimum standards of competition; (4) enforcement of established standards of competition;   and (5) education of the public to a comprehension of the economics of marketing.
3.   Competition if unregulated does not necessarily mean the survival of the fittest in the sense of being the most helpful to society.   It means the survival of the strongest for the moment because of some temporary advantage.   Equality of opportunity means the chance for all to survive who give promise both of working efficiently and in harmony with the welfare of others. None other than the government is able to guarantee this essential condition of progress.
4.   Economic progress in.marketing depends upon the character of ideas more than physical realities.   These are generally concealed and come to light only after investigation.   General public welfare requires the government to specialize upon  this  fundamental task  in order  to promote  constructive changes.
5.   Competitors generally do not voluntarily come together to set standards to eliminate undesirable or reprehensible practices.    For this reason the government is obliged to assume this duty in order to protect not only the middleman but the farmer and consumer as well.
6.   Private authority is powerless to enforce standards throughout the field of marketing.   For this reason compulsion is necessary.   Under civilized conditions government is the only power to which the privilege of compulsion is granted.   Hence government must enforce the standards of competition.
7.  If standards are to mean anything they must rest upon fundamental economic fact and principle and must apply impartially to all agencies utilizing similar methods in the rendering of the same kind of services.
8.  If education instead of propaganda is to be the basis of public sentiment as a force for improvement in marketing, the government must not only promote education in marketing lines but do so much more vigorously than in the past.   To provide facts for education it must develop unbiased investigation of marketing conations, systems and motive? hitherto, largely unappreciated